
Children’s coverage 
outreach

SFY 2024 campaign
(September 1, 2023 - June 30, 2024)



HB 262
Children’s Health Insurance Amendments

During the 2021 General Legislative 
Session, House Bill 262 directed the 
Department to promote health 
insurance coverage for children who 
may qualify for Medicaid or the 
Children’s Health Insurance Program.  

The goal of this effort is to increase 
awareness and enrollment in these 
public programs available to 
low-income or uninsured families.

https://le.utah.gov/~2021/bills/static/HB0262.html


Campaign 
overview

DHHS contracted with Target River, a local advertising and 
marketing agency, to help implement the campaign.

● Online:
○ Facebook, Instagram, Display and Search ads 

helped us target specific audiences with visual 
online ads.

● TV:
○ Using YouTube pre-roll (ads before video), 

CTV (television used to stream video like 
smart TVs or gaming consoles), and cable TV, 
we delivered a large volume of impressions 
and views.

● Direct mail:
○ Thousands of homes were reached through 

postcards to targeted zip codes.
● Outreach:

○ Grassroots outreach and connections were 
made through community organizations, 
community events, and mini grant awards.

● Radio:
○ Broad reach was achieved through streaming 

radio and terrestrial radio.
● Outdoor:

○ We utilized both billboards and bus transit 
across the state.

● Research:
○ Conducted former CHIP member survey to 

better understand program disenrollment.



Online

Ads on Google display, remarketing, search, Facebook and Instagram in English and 
Spanish were used to deliver the following:



Video advertising tactics delivered:
● YouTube impressions

○ English: 3,884,674
○ Spanish: 1,592,997

● Connected Television (CTV) impressions
○ English: 420,779
○ Spanish: 186,821
○ Clicks: 353
○ View-Completion-Rate (VCR)*: 89%

● Pre-Roll impressions
○ English: 867,986
○ Spanish: 370,014
○ Clicks: 1,438
○ VCR*: 65%

● Cable TV impressions
○ English: 665,683
○ Spanish: 13,436

*Percentage of viewers who watched the video ad in its entirety

TV

https://docs.google.com/file/d/17ke96_7sEb-y7EnRH79XJrnOlZSlMbVk/preview
https://docs.google.com/file/d/1vrHkUKvbKb-FCp0piOugXO2IH45Tx4kK/preview


Direct mail delivered the following:  
● 20,000 postcards sent to targeted Utah households of families who would likely qualify for Medicaid 

or CHIP.

Direct mail



Targeted emails were sent with program 
information, resources, and flyers, encouraging 
recipients to share with their community or 
organization.  2,419 emails were sent to:   

● School districts
● Charter schools
● Private schools
● Youth sports groups
● Churches
● Chambers of commerce
● Community partner and advocacy organizations
● Recreation centers
● Food Banks
● YMCAs
● WIC
● Boys & Girls Clubs

Outreach



Community events 
● July

○ Partners in the Park (University Neighborhood 
Partners)

● August
○ Family Safety and Health Fair (West Valley)
○ Summer Fest WVC Night Out

● September
○ Hispanic Heritage Parade and Street Festival (Take 

Care Utah)
○ University of Utah Housing Block Party

● October
○ Health Fair (Alpha Media)
○ Halloween Town
○ Dia de los Muertos

● November 
○ Circle of Kindness (Orem Kindness Week)
○ Orem Tree Lighting Ceremony

● December
○ Orem Holiday Market

Outreach

● February
○ Mobile Food Pantry (Millcreek)
○ Valentine’s Day on the Beat (Valley Fair 

Mall)
○ Tooele Latino Expo
○ Mobile Food Pantry (Maverick Center)
○ Salt Lake County Housing and Community 

Development Provider Expo
● March

○ Safe Kids Fair
○ Guadalupe Elementary Community 

Resource Fair
● April

○ Earth Day Birthday
● May

○ Mobile Food Pantry (West Valley City)
○ Cinco de Mayo

● June
○ Utah Asian Festival
○ Mobile Food Pantry (Sandy)



Outreach booth materials



Outreach

Outreach specialist
The children’s outreach funding provided resources to hire a full-time outreach specialist to attend community 
events, provide trainings in English and Spanish to community partners, distribute materials, and find opportunities 
to get information into hard to reach communities.



Mini-grants 
Fourteen $5,000 mini-grants were awarded to help spread 
awareness and target underserved populations through grassroots 
outreach and education in the Spring of 2024:

1. Canyons School District - Medicaid Outreach Services
2. Latino Behavioral Health Services
3. Alpine School District - Student Services (Community and 

Family Outreach)
4. Utah Valley University - Stronger Family Project (SFP)
5. Utah Health Policy Project/Take Care Utah
6. Urban Indian Center of Salt Lake
7. Comunidades Unidas
8. Children's Service Society of Utah
9. Centro de la Familia de Utah

10. Utah Marshallese Association Organization
11. Utah Partners For Health (UPFH)
12. Holy Cross Ministries (HCM)
13. Southeast Utah Health Department
14. Alliance Community Services (ACS)

Outreach



Streaming audio impressions
● English: 768,481
● Spanish: 189,453

Salt Lake City market radio
● Impressions: 3,325,900

Southern Utah market radio
● Impressions: 1,143,052

Radio

FY 2024 radio ads
English 

Spanish



● Bus transit
○ Total impressions: 19,165,393

● Billboards
○ Static: 3
○ Rotate every 4 weeks
○ Total impressions: 25,794,708

● Billboard locations
○ 24 total locations
○ Low income areas across the 

Wasatch Front (Salt Lake, Utah 
County, Ogden)

Outdoor



Member message

Message from former Medicaid member:

“As someone whose family was personally affected by Medicaid, I just want to say thank you to Target River for 
recommending transit to your client. My fiance and I were in a tough financial situation when we had our first child, 
and were lucky enough to qualify for Medicaid. Through that, we were saved from what could have been financial 
ruin, and were still able to give our son great medical care while we built ourselves back up. Having these ads on 
transit definitely brings awareness to the general population, but it especially does so for the demographic who 
could benefit from those services the most…ridership. Ridership has a large split of lower HHI demographic, and 
based on my experience using public transport, we've absolutely put this message in front of many families/parents 
who can improve their lives and the lives of their children through the Medicaid and CHIP programs.”



Research

Research
In 2023, DHHS contracted with Lighthouse Research to conduct a CHIP Disenrollment Survey to better understand why 
CHIP members did not renew their enrollment and solicit feedback regarding the renewal process. Respondents were 
asked specific questions regarding their reasons for disenrollment, utilization of health care, overall satisfaction with the 
program, financial burdens, customer service, benefits, and current health status.

Lighthouse Research developed, distributed, and analyzed a 24-question electronic survey administered by email to 
former CHIP members. DHHS provided Lighthouse Research a list of CHIP members who had been disenrolled in the past 
six months in which DHHS also had their email address. All data collection for this survey was completed between May 18 
and July 28, 2023. Respondents were entered into a drawing to win one of three $50 Amazon gift cards as an incentive for 
participation. The total sample consisted of 511 disenrolled CHIP members. Lighthouse Research completed a total of 70 
surveys, allowing for an overall confidence level of 95% with a margin of error of ±11.15%.

See the full report issued by Lighthouse.

https://medicaid.utah.gov/Documents/pdfs/DHHS%20Former%20CHIP%20Survey%20Report%201%20SEPT%202023.pdf


Created materials in English and Spanish

Landing Page Website and flyer

https://coveringkids.utah.gov/


Updated CHIP materials in English and Spanish

Poster FlyerWebsite

https://chip.utah.gov/


Campaign summary

In SFY 2024, the children’s coverage outreach campaign delivered 99,787,668 total impressions, 125,576 
clicks to the website, from which we tracked 12,869 website events where people showed interest by 
clicking on an actionable button on the website and 102,241 video views.  Additionally, 2,245 unique calls 
were made to the Health Information Hotline.

https://coveringkids.utah.gov/


Questions?
Kolbi Young

kolbiyoung@utah.gov / 801-231-6350

mailto:kolbiyoung@utah.gov

